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China B2B Online Advertising Quarterly Research Report
2008 Q3

This report will provide you with the latest and comprehensive information about China Online
Advertising market. The report is comprised of several parts, they are the size of China’ Internet
Advertising market, the current status, the future trends, the profit modul e, the competition pattern
and the key issues to success. This report contains the research conducted by senior iResearch
analysts which is based on the industry data we collected in the past several years, the
comprehensive desktop research and in-depth interviews focused on VIPin the related industries.

Abstract:

The size of China Online Advertising market in the third quarter in 2008 has reached 5.16 billion
Yuan with an increase of 12.9% period-on-period, following the growth tendency in the second
quarter. The size of China Online Advertising market has increased significantly mainly due to
increasing Advertising placement before and during Beijing Olympics. According to iResearch,
driven by Beijing Olympics, China Online Advertising market is expected to show a sound
momentum of development in 2008, which will continue or even beyond the growth momentum
of 2007.
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